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Conduction of this survey 
 
This telephone survey FLASH EUROBAROMETRE 149 “Post-referendum in Sweden” has been 
conducted for the Press General Directorate of the European Commission. 
 
It is a GENERAL PUBLIC FLASH EUROBAROMETER SURVEY, organised and managed by 
the PRESS General Directorate, Unit B/1 by telephone. 
 
The interviews were conducted on the 23/09/2003 and the 24/09/2003 by the EOS GALLUP 
EUROPE Institute in Sweden: 
 

S TNS SVENSKA GALLUP -  
STOCKHOLM 

(Interviews :  23/09/2003 – 24/09/2003) Sweden 

 
Representativity of the results 

 
Each national sample is representative of the population of 18 y.o. and above. 
 

Sizes of the sample 
 
The sample size amounts to approximately 1000 respondents. 
 
A weighting factor has been applied on the national result in order to represent the national 
population of Sweden and the voter turnout in the referendum. 
 
In the following page we have presented, side by side, the number of interviews: 
 (1)  actually conducted in this country 
 (2) derived from the weighting in proportion of the population of Sweden and the result of the 
survey about acceptation of the Euro as the national currency. 
 
 

 Interviews 
 Réalisées (1) Pondérées (2) 
 Conducted (1) Weighted (2) 
S 1000 100% 1000 100% 

 
Questionnaires 

 
1. The questionnaire prepared for this survey is reproduced at the end of this results volume, 

in French and in English (see hereafter). 
 
2. The translations have been carried out in the national language by the Institute listed 

above. 
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Statistical significance of the results 
 
The results in a survey are valid only between the limits of a statistical margin caused by the 
sampling process. This margin varies with three factors : 
 

1. The sample size (or the size of the analysed part in the sample) : the greater the number of 
respondents is, the smaller the statistical margin will be; 

2. The result in itself : the closer the result approaches 50%, the wider the statistical margin 
will be ; 

3. The desired degree of confidence : the more "strict" we are, the wider the statistical 
margin will be. 

 
As an example, examine this illustrative case : 
 

1. One question has been answered by 500 people ; 
2. The analysed result is around 50% ; 
3. We choose a significance level of 95 % (it is the level most often used by the statisticians, 

and it is the one chosen for the Table hereafter); 
In this illustrative case the statistical margin is : (+/- 4.4%) around the observed 50%. And as a 
conclusion : the result for the whole population lies between 45.6% and 54.4 %. 
 
In the next page we’ve reproduced the statistical margins computed for various observed results, 
on various sample sizes, at the 95% significance level. 
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STATISTICAL MARGINS DUE TO THE SAMPLING PROCESS 

(AT THE 95 % LEVEL OF CONFIDENCE) 
 
Various sample sizes are in rows ; 
Various observed results are in columns : 
 

 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%  
 95% 90% 85% 80% 75% 70% 65% 60% 55% 50%  
N=50 6.0 8.3 9.9 11.1 12.0 12.7 13.2 13.6 13.8 13.9 N=500 
N=500 1.9 2.6 3.1 3.5 3.8 4.0 4.2 4.3 4.4 4.4 N=1000 
N=1000 1.4 1.9 2.2 2.5 2.7 2.8 3.0 3.0 3.1 3.1 N=1000 
N=1500 1.1 1.5 1.8 2.0 2.2 2.3 2.4 2.5 2.5 2.5 N=1500 
N=2000 1.0 1.3 1.6 1.8 1.9 2.0 2.1 2.1 2.2 2.2 N=2000 
N=3000 0.8 1.1 1.3 1.4 1.5 1.6 1.7 1.8 1.8 1.8 N=3000 
N=4000 0.7 0.9 1.1 1.2 1.3 1.4 1.5 1.5 1.5 1.5 N=4000 
N=5000 0.6 0.8 1.0 1.1 1.2 1.3 1.3 1.4 1.4 1.4 N=5000 
N=6000 0.6 0.8 0.9 1.0 1.1 1.2 1.2 1.2 1.3 1.3 N=6000 
N=7000 0.5 0.7 0.8 0.9 1.0 1.1 1.1 1.1 1.2 1.2 N=7000 
N=7500 0.5 0.7 0.8 0.9 1.0 1.0 1.1 1.1 1.1 1.1 N=7500 
N=8000 0.5 0.7 0.8 0.9 0.9 1.0 1.0 1.1 1.1 1.1 N=8000 
N=9000 0.5 0.6 0.7 0.8 0.9 0.9 1.0 1.0 1.0 1.0 N=9000 
N=10000 0.4 0.6 0.7 0.8 0.8 0.9 0.9 1.0 1.0 1.0 N=10000 
N=11000 0.4 0.6 0.7 0.7 0.8 0.9 0.9 0.9 0.9 0.9 N=11000 
N=12000 0.4 0.5 0.6 0.7 0.8 0.8 0.9 0.9 0.9 0.9 N=12000 
N=13000 0.4 0.5 0.6 0.7 0.7 0.8 0.8 0.8 0.9 0.9 N=13000 
N=14000 0.4 0.5 0.6 0.7 0.7 0.8 0.8 0.8 0.8 0.8 N=14000 
N=15000 0.3 0.5 0.6 0.6 0.7 0.7 0.8 0.8 0.8 0.8 N=15000 
 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%  
 95% 90% 85% 80% 75% 70% 65% 60% 55% 50%  
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